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Online, do you or your learners: 

•  read everything word for word, beginning to end? 

•  scan for the most important information?   

•  navigate quite easily from one content to another?  

•  look for clear instructions to tell you what to do next?  

•  get easily distracted by other websites, images or videos? 

•  like looking at a visual or video before reading the text?  

•  feel tired after reading on the screen for awhile? 
 Think about 

your 

experience 



1. How we read differently online 

•  time conscious readers 

•  short attention span 

•  online readers scan and slow down 

only when specific content grabs 

attention 

•  information overload, screen glare, 

eye stress challenges 
 

•  16% read word for word 

•  79% of readers skim and scan for 

relevant information 

•  25% slower comprehension rate 

online than on paper  

•  47% increase in understanding 

when the online page is more 

usable for the reader 

 



1. F shaped pattern 

2. Spotted scanning 
pattern 

3. Layer cake 
pattern 

“Eye tracking research shows that there are 4 main patterns that 

people use to scan textual information on webpages.” 

Online text scanning patterns	

4. Commitment 
pattern 

h"ps://www.nngroup.com/ar1cles/f-shaped-pa"ern-reading-web-content/	



	

h"ps://www.nngroup.com/ar1cles/f-shaped-pa"ern-reading-web-content/	

1. F shaped reading 
pattern 



2.Spotted scan reading 

h"ps://www.nngroup.com/ar1cles/f-shaped-pa"ern-reading-web-content/	



3. Layer cake pattern 

h"ps://www.nngroup.com/ar1cles/f-shaped-pa"ern-reading-web-content/	



4. Commitment pattern 

	

h"ps://www.nngroup.com/ar1cles/f-shaped-pa"ern-reading-web-content/	



2. How to present information online 

•  Think about the purpose of the reading activity. 

•  Is it to gather information or pass a quiz? High stakes or low 

stakes? 

•  Layout the information for how learners scan. 

•  Break information up into chunks of information or small bytes. 

This helps with retention. 

•  Arrange chunks into meaningful groupings through headings 

and visual cues. Help the learners understand how it is organised. 
 

Write for the 

scanning eye 

 



How to present information online 

•  Write paragraphs in the pyramid style - most important information 

first and key words at the beginning of sentences.  

•  Present the content in different ways. A procedural text can work 

better as a series of visual steps. Or a concept might be better 

explained in a video rather than as written text. Bilingual glossaries 

can be enhanced by images. Think about the best way to convey a 

fact, concept or meaning in multiple ways. 

•  Think about page length. Shorter pages support scanning.  

 Longer pages involve more scrolling.  
 

Structure& 

Language 

 











Image	from	h"ps://www.webwisewording.com/inverted-pyramid/		Paragraph	from	h"ps://www.nngroup.com/ar1cles/inverted-pyramid/	
		

“The	inverted	pyramid	is	perfectly	
suited	for	the	web	-	on	any	screen	
size.	We	know	that	users	
don’t	read	carefully	online.	They	
have	li"le	pa1ence	for	content	that	
doesn’t	engage	them.	Users	scroll,	
but	only	when	they	think	that	the	
content	they	want	or	need	will	
appear	on	that	page.	The	inverted	
pyramid	style	addresses	all	of	these	
aspects	of	user	behavior.” 



3. How to maintain interest in the content 

•  Write for your audience. Think about the appropriate tone for your audience 

e.g. conversational, personal, formal 

•  Use personal pronouns and/or characters. Learners want to feel involved 

and that it relates to what they’re doing in their life now. 

•  Use the active voice in sentences as they are easier to understand online. 

•  Use key statements to guide and instruct. Think about the difference 

between transitional and instructional statements. Learners want to know 

where they are heading. 
 



How to maintain interest in the content 
•  Engage learners in different ways. It doesn’t have to be all written. Use 

visuals and videos or even audio to highlight or explain a point. 

•  Use quizzes with immediate feedback to foster a sense of achievement 

between chunks of information. 

•  Use tasks to break up the reading text load. e.g. dictionary, writing, drawing, 

thinking tasks. 

•  Provide offline options. Learners may find it useful to download a file (a 

Word document, pdf, audio or video) to work offline. This gives them more 

time to digest it at their own pace as well as cater to those with limited 

internet connection. 
 







Passive to active sentence example 

  

Wordy: There are many ways in which we can classify plants. 

 

Concise (don’t start sentences with "There are"): We can classify 

plants in many ways. 

h"ps://www.shiGelearning.com/blog/7-techniques-for-reducing-wordiness-in-your-elearning-courses	

Personal pronouns 

connect to the 

audience 
More direct, 

engaging and 

energetic tone. 



Transitional and instructional sentence examples 

 

Transitional:  

Now let’s look at how we classify plants. 

When you are ready, click next to. 

 

Instructional: 

Here are the steps to plant identification. 

Let’s practice the following steps. 

Indicates a 

change in 

topic or task 

 

Explains what 

to do next 

 



4. How to avoid information overload 

•  Present the information in a consistent layout so the learner knows 

what to expect. 

•  Use headings to provide key information. Try to make it short, relevant 

and memorable. 

•  Provide white space as a ‘breather’ between content. Too dense 

affects readability. 

•  Avoid more than two or three colours or purely decorative images 

that don’t add meaning to the content. Too loud and colourful the key 

points get lost. 



How to avoid information overload 

•  Avoid too many links. You want learners to stay within the online 

resource as much as possible or they might not come back.  

•  Avoid click fatigue. Two or three links max is enough. If learners 

have to keep clicking to get to a resource or key information, they 

will get frustrated. 

•  Avoid scrolling for too long for the same reason. 







h"ps://ar1culate.com/360/rise	



h"ps://canstudios.com/adapt-authoring-toolkit/basic-authoring-package/our-solar-system/	



h"ps://community.ar1culate.com/e-learning-examples/storyline-virtual-knife-cuNng-cooking-class	



How would you transform this resource for online 
learners? 



5. Building a bi-literate brain from Reader, Come Home 

Wolf, Maryanne, Reader, Come Home, The Reading Brain in the Digital World, Harper 
2018 



“The future of the reading circuit will require 
an understanding of the limits and 

possibilities of both the literacy-based circuit 
and digital based ones.” 

Maryanne Wolf 

Building a bi-literate brain from Reader, Come Home 



“Deep-reading skills not only provide critical 
antidotes to the negative effects of digital 

culture, like the diffusion of attention and the 
attrition of empathy, but also complement 

positive digital influences.” 

Maryanne Wolf 

Building a bi-literate brain from Reader, Come Home 



“…the formation of a code-switching bi-
literate brain that has internalized the best 

characteristics of both print and digital 
reading…children with the flexible medium-

switching capacities of a fully bi-literate brain 
will further the intellectual development of 

our species” 

Maryanne Wolf 

Building bi-literate brain from Reader, Come Home 



Thank you! 
Have a 

great day 

ahead. 

1 May, 2021 Caterina Mastroianni 
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